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Hey there, hot stuff. 
 
First things first… 
 
You will find a LOT of information in this guide. 
 
It may make your head spin. 
You might not know where to start or how to make the most of it. 
You’ll probably think, “There’s no way I’ll remember all this stuff!” 
 
Right-O. 
 
That’s why I want to start off by telling you... 

A) what is IN this guide,  
and, 
B) how to USE it. 

 
Okay? Okay. Here you go... 
 
 
What You’ll Find In This Guide... 
 

Part 1: How to Write Bullet Lists Like “Whoa” (p.4) 
You’ll get simple but powerful formats & tricks for bullet lists, both long & 
short. 

 
Part 2: How to Optimize Each & Every Bullet (p.7) 

How to structure your individual bullets for maximum impact. 
 
Part 2: Bullet Starter Phrases: My (Really Long) Swipe File to Jumpstart Your Bullet 
Writing (p.14) 

This is a long-ass list of words + phrases that work well in bullet points. (Use 
these in your own copy unapologetically.) 

 
 

CopyLuv.com – 2 –  



 

How to Use This Guide... 
 

● If you want to geek out on making your bullets powerful, clear & action-inspiring, 
spend some time in Part 1, learning the super easy (and sometimes mind-blowing) 
techniques. 

 
● If you just need a quick resource to jump-start your bullet-writing, skip to The 

Bullet Starter Phrases swipe file (p.14). 
 

● And keep this guide handy, so you can whip it out anytime you start to write a bullet 
list and your mind goes blank. Sometimes, all it takes is grabbing some of the Starter 
Phrases to get your bullet-writing juices flowing. 

 
 
Ready? 
 
Then let’s get cracking. 
 
xoxo, 
Cheryl 
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Part 1. 
How to Write Bullet Lists Like “Whoa” 
 
 
What’s so great about bullet lists? 
 
Simply put, bullets... 

1. break up the monotony of a page – monotony is a killer when it comes to 
online readers. 

 
2. are easy to read – hard-to-read copy is also a killer for web readers. 

 
3. snag (or re-snag) the attention of a reader who has started to skim your 

content (and can suck that reader back in) 
 

4. create curiosity + a sense of, "I gotta know/have that!" 
 
 
Short Lists vs. Long Lists 
Both are great. If anyone tries to tell you, “never use a long bullet list,” just remember this... 
 
Short lists can break a long sentence with 3-4 parts into smaller, easier-to-read chunks. 

 
For example: 
 
When decorating your room, it’s important to... 

● use various textures 
● create a focal point 
● consider displaying your collectibles 
● vary the scale 
● pay attention to lighting 

 
 
If all of those points had been left in 1 long sentence… 
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When decorating your room, it’s important to use various textures, create a focal point, 
consider displaying your collectibles, vary the scale, and pay attention to lighting. 
 

...the reader would have missed some of those points (‘cause let’s face it – we all skim when 
we read content online). Breaking the points into a bullet list makes it way easier to read! 
 

(Note: If you use the “finish a sentence” method, make sure each bullet point would 
logically finish the sentence. Above, each bullet starts with the same part of speech – 
a verb – in order to finish the phrase, “When decorating your room, it’s important 
to…”) 

 
Long lists (I’m talking long, like 20 bullet points) have their uses, too. 
 
Your most interested prospects will probably be the only people who fully read a long-ass 
bullet list. (That's good.) And for the people who don't read the whole list, it'll still look 
really impressive. (That's good, too.) 
 

For example: 
 

Top 20 Reasons to ____ 
35 Powerful Ways to ____ 
The Top 50 Tricks to ____ 

 
 
Odd Numbered Lists 
Use odd numbers when possible. It gives the eye a clear "middle," which means there's a 
greater chance the eye will actually read that middle bullet that it would normally skip over. 
 
And if you’re doing a short list, consider keep it just 3 super powerful bullets. (Things sound 
better + are more memorable when in groups of 3.) 
 
 
Why the Order of Your Bullet List is Important 
Most people write bullets in order of importance. They put the most important bullet first, 
then work down until the final bullet is the least important. 

CopyLuv.com – 5 –  



 

 
But the eye doesn't read bullet lists that way. The eye will see the top 2 bullets. Then it will 
skip down to the very last one, often without ever reading the middle bullets. 
 
So, to make sure your reader sees your strongest points, put your bullets in this order: 

● Most important 
● 2nd most important 
● less important 
● less important 
● 3rd most important 

 
(Bonus – People assume that the last point will be the least important one. So when 
they see something that knocks their socks off in that final position, they think the 
overall product must be friggin' amazing if THIS is the least important thing.) 
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Part 2. 
How to Optimize Each & Every Bullet 
 
 
 
Types of Bullet Points 
 
Blind Bullets: 
Hint at the content. Create curiosity. But don’t reveal the actual substance. 
 
It’s like letting your reader know you have a technique…but you don't actually give her the 
how-to of the technique yet. 
 

For example: 
● The amazing ____ trick that allows you to ___. 

● My 5-Step System to _____. 

● The one thing you can find in your kitchen that will alleviate achy joints. 

● The surprising secret one California woman discovered that earned her a $10k 
promotion. 

 
And here are some great examples from master copywriter Mel Martin’s work, often 
called “fascinator bullets”: 

● How to make the natural errors in your golf swing start working in your 
favor (See page 187). 

● How to beat the tax on your Social Security benefits (Page 345) 

● How to buy a house with no money down (Page 334) 

● Sure way to improve S.A.T. college entrance scores (Page 268) 
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Cliffhanger Bullets: 
These babies make you want to know the rest of the story. 
 

For example: 
● Discover how one mom became a successful CEO – and was still able to pick 

her kids up from school at 3pm every day. 

● Find out why this health coach’s decision to “go paleo” quadrupled her 
business. 

● See how this graphic designer suddenly made it to the top of every big name 
life coach’s list of Go-To Resources. 

 
 
Give-Away Bullets: 
Actually give away one of the things they'll learn. Seriously! It's like giving them a "taste" of 
the things they'll learn from you, which gets them to say, "Oh, that one was good. I wanna 
know the rest, too!" 
 

For example: 
● How to use everyday food items to clean your teeth. (For example, you'll be 

amazed at how banana peels can whiten your teeth.) 

● Find out why a 3-point bullet list is more powerful than a 4-point list. 

● Why using ____ will actually make your ____ worse. 

 
 
Bullet Length 
Different copywriters have different opinions on this. 
 
Some say, keep it short, so it keeps your reader moving through the page of copy. 
Others make their bullets longer in order to go deeper.  
 
Some say to make your bullets all the same length. 
Others mix it up – they do a short bullet, then a long one, then a medium-length one, etc. 
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I'm of the opinion you can choose which style you want to use for different purposes. 
 
I personally like mixing up the length of my bullets because it’s easier for the eye to find its 
place. If you have a list of 20 bullets that are all the same length, they can start to blur 
together. 
 
Then again, a list of 20 short, snappy bullets can be a great way to list a ton of benefits or 
statistics or features. 
 
Then again, sometimes you need a longer bullet in order to get into the deeper benefit of 
your statement (I’ll discuss this in more in a minute). 
 
But maybe you have a spot on your homepage where your bullet lists need to match: 
 

The Entrepreneur Jumpstart Kit 
 

● How to make consistent income. 

● Why isolation is your #1 enemy. 

● 5 scripts to reach out to JV partners. 

Corporate Career Kickstarter 
  

● How to negotiate a higher salary. 

● Dealing with difficult co-workers. 

● How to shift departments. 

 
 
 
In short, ignore any “Rules of Thumb” on bullet length and do what works best for 
your purpose. 
 
 
Using longer bullets to get to deeper benefits 
 
You’ll see a lot of bullets out there that are just a feature. No benefit. 
 
For example: 
 

● 5 private coaching calls 
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● Scripts, cheatsheets & templates 

● Exclusive Membership in our Private Forum  

Now, that list might work as a quick “let’s sum up what you get in this program,” but don’t 
just assume that your reader will know WHY those features are beneficial to her. 
 
Remember, a reader buys for 2 reasons:  

1. the logical, practical reason 
2. the deeper, emotional, and often unconscious reason 

 
Features usually speak to the logical reason. Benefits are how you speak to the deeper wants, 
needs, fears, and pains of your reader. 
 
“Which means...” & “So that…” 
Try plugging these phrases into the end of any bullets that just have a feature (or even a 
lukewarm benefit):  
 

● which means… 
● so that… 
● and that means… 
● which really means… 
● so you can... 

 
For example: 

● 5 private coaching calls – so you can get my full attention on you, your 
dreams, & your obstacles. 

 
Or combine them to keep on going deeper: 

● 5 private coaching calls – so you can get my full attention on you, your 
dreams, & your obstacles… which means that you’ll have me, holding your 
hand & holding you accountable… which really means that you’ll get faster, 
more powerful results, so you can have the life you want sooner than you ever 
thought possible. 

 
Or, after you’ve drilled down to the final result, cut out everything in the middle: 
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● 5 private coaching calls – which means that you’ll get faster, more powerful 
results, so you can have the life you want sooner than you ever thought 
possible. 

 
 
How Expert Copywriters & Marketers Go Deeper with Longer Bullets... 
 
Lorrie Morgan-Ferrero’s parentheses bullets: 
 

● How beginners are able to compete with experts on a level playing field right away 
(when you have the right tools at your fingertips, you, too, can be a superstar) 

● How a single tiny change to your sales letter can send your shopping cart into 
overdrive with new orders (better be sure you have called your merchant account 
before you launch your copy because you’re about to get a SPIKE in sales) 

 
John Carlton’s One-Two Punch: 
The first punch is the practical benefit, the logical or obvious reason someone is buying your 
product or service.  
 
The second punch is the emotional, irrational, or off-the-wall benefit – this one touches on 
the deeper, unconscious fear or desire of your reader.  
 

● The one mistake that even pro golfers make that kills the power in their 
downstroke… and how to use a simple, easy “adjustment” that will instantly increase 
your power by 200% or more!. (Imagine consistently hitting 300 yard drives, and nailing 
greens from 150 yards out with a nine iron!) 

Or, for a simpler version: 
 

● The easiest way to build your own website… (even if you just learned about the 
internet yesterday) 

● The #1 secret for flawless skin (that plastic surgeons don’t want you to know!) 
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Andy Jenkins & Mike Filsaime's bullet structure for course modules: 
 

Week 1: Title of Class 
● In week 1, you will learn ABC. 
● Once you understand ABC, you can [benefit, benefit, benefit] 
● Now that you’re able to ___, you’ll also be able to ___ 

faster/better/cheaper/more effectively – which means that you’ll be able to get 
___ much faster. 

 
 
Power-Packed Words Go First 
Just like how your reader will skip over the middle bullets, she’ll also start to skip over the 
words in each bullet. 
 
Anne Holland of Marketing Sherpa Blog explains it like this: 
 

Here are the words that the eye tends to read on a bulleted list (the words it doesn’t 
read are “blah blah blah”): 

 
● Word word word word blah 
● Word word word blah blah 
● Word blah blah blah blah 
● Blah blah blah blah blah 
● Word word blah blah blah 

 
So, put your important, eye-grabbing words first. 

 
For example, instead of saying… 
 

● How to avoid the #1 mistake entrepreneurs make when writing bullets. 
 
try saying... 
 

● The #1 mistake entrepreneurs make when writing bullets – and how to avoid 
it. 
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Extra Bullet-Writing Tips: 
 

● Start by just writing your bullets, without thinking about the rules, format, or 
guidelines. THEN go back and tweak them, move words around, & reorder them. 

● Bullet don't have to be full sentences (just like headlines). 

● Express a clear benefit & promise. 

● Don't start every bullet with the same word or phrase – the eye will blur them all 
together & lose its place… which means it'll end up skipping that blur completely. 

● Don't use too many bullet lists close together. It causes fatigue for your reader. 
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Part 3. 
Bullet Starter Phrases:  
My (Really Long) Swipe File to Jumpstart 
Your Bullet Writing 
 
Phrases to start your bullets: 
 

● The #1 secret... 

● The key... 

● 5 ways to... 

● How to… 

● 3 Steps to... 

● The easiest way to... 

● The easiest way to ____ (even if you ____). 

● The secret _____ (that _____ don’t want you to know!) 

● The mistake that even experienced ____ make that kills their _____… and how to use 
a simple technique that will instantly ____. (Imagine ____really awesome outcome 
your prospect wants___.) 

● Discover exactly why…. 

● The true meaning of _____ and how to____ 

● The 21 questions that will reveal exactly... 

●  Uncover the... 

● I’ll reveal... 
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● Learn the tested & proven system that... 

● Uncover the advanced strategies I've been using for years that work... 

● Uncover the art of... 

● How [your made-up term] does _____[positive outcome]____. 

● The 5-Step System to… 

● The simple process to… 

● The ____ Method 

● Proven method to... 

● Get specific strategies & insights… 

● [Question #1? Question #2?] – Get the answers to these questions & more. 

● The secret that most people never understand 

● What you’ve been told... 

●  Secrets/Keys that top-marketers know/do 

● The big secret to _____[positive outcome]____  

● I will show you the secrets to get your ______[positive outcome]___ 

● The surprising truth... 

●  Learn the secret sauce of... 

● 5 Secrets for getting... 

● 3 essential ingredients for getting… 

● Why doing ________ is essential 

● Why ______ is so important 

● Why you gotta _______ if you want _____ 

● You need to know... 
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● Imperative / Most Important 

● Why ____ is the most important 

● The most powerful ____ 

● The crucial ____ 

● The critical ____ 

● Real life examples of _________ + how to _____ 

● Checklist for _____, so you are able to ______  

● My never-fail strategy for _____ 

● Must-have _____ 

● Clear guidelines on _______ 

● My list of 4 must-have ________ 

● Ready-to-Go Templates that/for/to _______ 

● Step-by-Step exercises/guide/training/video/action guide/playbook 

● The exact steps to follow when _____ 

● Quickly & efficiently learn everything you need to know about _____ 

● Implement our ___ process & start getting 
crazy/amazing/mind-blowing/instant/rapid results like our clients. 

● Simple, yet powerful, techniques to ____ 

● Everything you need to learn to master ______ and be successful with it 

● Each module will include ____ – and step by step instructions 
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Drill it down deeper with each bullet: 
Week 1: Title of Class 

● In week 1, you will learn ABC. 
● Once you understand ABC, you can [benefit, benefit, benefit] 
● Now that you’re able to ___, you’ll also be able to ___ 

faster/better/cheaper/more effectively – which means that you’ll be able to get 
___ much faster. 

 

Add benefits to your bullets: 

● [feature]...which means…[benefit] 

● [feature]...so that…[benefit] 

● [feature]...and that means…[benefit] 

● [feature]...which really means…[benefit] 

● [feature]...so you can...[benefit] 

 
Money + Success Phrases (add these to your bullets): 

● transform your business 

● lucrative profit streams 

● HUGE growth/profits 

● big bucks 

● at the top of your field 

● Transform your whole business 

● can explode your business 

● dramatically expand your company 

● take you from where you are today to where you want to go 

● getting money, month after month 
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● take back control 

 
Big Rapid Results Phrases (add these to your bullets): 

● Get massive results 

● You’ll begin to see rapid results 

● Multiply your _______ efforts 

● maximum results 

● Big results 

● Skyrocket 

● Instantly ramp up 

 
Ease & Clarity Phrases (add these to your bullets): 

● Tweak your _______ for (amazing benefit they want) 

● Get more for the same amount of time/money/effort 

● Easy-to-implement 

● Simple but powerful 

● Make it as easy as possible 

● How to get crystal clear 

● Going deeper 

● Laser targeted 

 
Emphasis Phrases (add to the end of your bullets!) 
(This will surprise you.) 
( Knowing this makes everything easier) 
(I'm going to break it all down for you!) 
(This is not theory and fluff! These are proven strategies.) 
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So there you have it! 

...Tips on how to format your bullet lists. 

...Techniques to write powerful bullet points. 

...And a really long swipe file to get you started the next time you sit down to write a bullet 
list. 
 
Like I said, you may be thinking, “I’m never going to remember all of this!” 
 
That’s fine. In fact, I would be shocked if you did remember everything, even after just 
finishing it! 
 
Which is why I recommend keeping this guide somewhere you can easily get to it… 
A “Copywriting Tips” folder on your computer…  
A “Copywriting Tips” notebook in Evernote… 
Or even a printed-out copy that you can whip out in times of need (or, in times of Writer’s 
Block). 
 
Enjoy, and let me know how it goes at cheryl@copyluv.com  
 
xoxo! 
Cheryl 
 
 

 
 

Cheryl Binnie, owner of CopyLuv.com, helps coaches and online         
businesses write web copy that builds relationships and inspires action          
– with a human voice. As a copywriter, Cheryl writes for business            
owners who don’t have time to write it all themselves. As a writing             
coach, she teaches successful entrepreneurs and coaches how to write          
their own web copy in a way that’s engaging and full of personality,             
but still gets the reader to take an action. Cheryl’s copywriting           
superpower is listening and asking the right questions, to help her           
clients dig deeper in the stories they tell. This way, she not only             

captures her clients’ voices, but she also creates an overall campaign that is highly targeted and                
unique. She is based in New York, NY. Her clients are based around the world. 
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Want more personalized,  
1-on-1 help with your copy? 

 
Have a project coming up that has you thinking, “How the heck am I gonna pull that off?” 

Do you enjoy writing your own copy but want to learn how to kick it up a notch (with 
some expert eyes what you write)? 

Hate writing, don’t have time for it, or know that it’s time to hand the bulk of it over to 
someone else? 

Let’s talk! I’m both a copywriter & a copy coach. And I totally geek out on helping people 
get clear on their writing strategy. 

As a thank you for making it through this entire guide, I’d like to invite you to… 
 

A “Your Project + Copy You Love” Session 
 
A complimentary 30-minute, private call where I’ll help you get clear on… 

● Where you are AT in your business, and whether or not copywriting is a good 
investment for you right now (believe me, I will be honest with you if I don’t think 
you’re in the right place for it) 

● Which projects you have coming up, and which project is the best one for you to 
get support on 

● A plan to get your writing done. On schedule. With as little stress as possible. 

You’ll also have a chance to explore my programs and packages, to see if anything feels like 
a good fit. 

Regardless of whether or not we end up working together, you’ll leave this session feeling 
inspired to write + clear on what needs to be done (and in what order). 

 Click here to grab your free session.  
(You’ll be taken to my calendar – just select a day + time that works for you, and fill out the 

requested information.) 
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Feel free to share this ebook – just please give credit where it’s due by including this blurb: 
 

Cheryl Binnie, owner of CopyLuv.com, helps coaches and online businesses 
write web copy that builds relationships and inspires action – with a human 
voice. To learn more about her copywriting services & copy coaching 
programs, visit her at http://CopyLuv.com  
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